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Visionary companies build markets today to be market leaders tomorrow. This book provides the blueprint.
Defining Your Market: Winning Strategies for High-Tech, Industrial, and Service Firms contains research,
case studies, and literature reviews on market definition to help marketers, managers, researchers, and
strategic planners formulate profitable marketing strategies. Timely and practical, this book offers a
research-based methodology for defining markets that will help your company determine relevant markets
and make it the most competitive business in the industry. Although market definition is the foundation for
formulating business strategies and is critical to corporate performance, marketers and top management often
rely on intuition or incomplete analyses when targeting markets. This text discusses the marketing methods
used by leading companies and executive and provides you with the knowledge to create strategies that will
work for your company. Defining Your Market examines the topics that will help your company become
more successful now and into the next century, including:

customer and competitive-driven market definitions●

the five core dimensions of market definition-- customer needs, customer groups, technology, products,●

and competition
managerial implications related to strategic planning, formulating the marketing mix, integrating marketing●

and technology, and global strategy
strategies for businesses for redefining markets and successfully competing in the 21st century●

the impact company size has on marketing strategies●

how to avoid the dangers of creating a market definition that is too narrow and limiting or one that is too●

broad and overlooks profitable niches in the market

Each chapter of Defining Your Market features exercises that will help you understand new concepts and
allows you to put these methods to immediate and profitable use. You will be able to learn about the tools
and techniques that work for Andersen Consulting, Dell, General Electric, Intel, Merck, and Microsoft, and
dozens of leading business marketers.Defining Your Market provides you with strategies that will help you
define and redefine the most relevant and profitable markets for a successful and competitive business.
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From reader reviews:

James Sandifer:

Why don't make it to be your habit? Right now, try to prepare your time to do the important take action, like
looking for your favorite reserve and reading a guide. Beside you can solve your problem; you can add your
knowledge by the publication entitled Defining Your Market: Winning Strategies for High-Tech, Industrial,
and Service Firms (Haworth Marketing Resources). Try to face the book Defining Your Market: Winning
Strategies for High-Tech, Industrial, and Service Firms (Haworth Marketing Resources) as your pal. It means
that it can being your friend when you sense alone and beside associated with course make you smarter than
previously. Yeah, it is very fortuned for yourself. The book makes you more confidence because you can
know everything by the book. So , we should make new experience along with knowledge with this book.

Adam Whittington:

Book is to be different for every grade. Book for children until finally adult are different content. We all
know that that book is very important usually. The book Defining Your Market: Winning Strategies for
High-Tech, Industrial, and Service Firms (Haworth Marketing Resources) seemed to be making you to know
about other knowledge and of course you can take more information. It doesn't matter what advantages for
you. The book Defining Your Market: Winning Strategies for High-Tech, Industrial, and Service Firms
(Haworth Marketing Resources) is not only giving you a lot more new information but also to get your friend
when you sense bored. You can spend your personal spend time to read your reserve. Try to make
relationship while using book Defining Your Market: Winning Strategies for High-Tech, Industrial, and
Service Firms (Haworth Marketing Resources). You never truly feel lose out for everything should you read
some books.

Tatum Martin:

Many people spending their period by playing outside together with friends, fun activity along with family or
just watching TV all day every day. You can have new activity to shell out your whole day by reading
through a book. Ugh, think reading a book can really hard because you have to bring the book everywhere?
It alright you can have the e-book, having everywhere you want in your Cell phone. Like Defining Your
Market: Winning Strategies for High-Tech, Industrial, and Service Firms (Haworth Marketing Resources)
which is keeping the e-book version. So , try out this book? Let's observe.

Clifford Stoner:

Do you like reading a publication? Confuse to looking for your best book? Or your book was rare? Why so
many issue for the book? But any kind of people feel that they enjoy for reading. Some people likes reading,
not only science book but in addition novel and Defining Your Market: Winning Strategies for High-Tech,
Industrial, and Service Firms (Haworth Marketing Resources) as well as others sources were given
knowledge for you. After you know how the fantastic a book, you feel wish to read more and more. Science



publication was created for teacher as well as students especially. Those books are helping them to put their
knowledge. In other case, beside science publication, any other book likes Defining Your Market: Winning
Strategies for High-Tech, Industrial, and Service Firms (Haworth Marketing Resources) to make your spare
time more colorful. Many types of book like here.
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